SAY IT BEFORE IT’S TOO LATE - LIFE BEFORE DEATH
CAMPAIGN AIMS TO GET PEOPLE TO DIE-LOGUE
Lien Foundation joins hands with Noel Gifts to kick off “Say It”
initiative by giving flowers and gifts to hospice patients
Radio song dedications, postcards, print ads and specially
created bouquets are part of drive to turn feelings into actions
Singapore 21 Mar 2009

1.

“Sorry” may seem the hardest word to say, according to Elton John
but that is one of the four most important things to say that could
unlock emotional healing or bring about reconciliation and even
growth, for patients at the end of life.1

2. “Thank You”, “I’m Sorry”, “I Forgive you” and “I Love You”
–

will

be

reiterated

over

the

airwaves

(Love97.2FM

and

Gold90.5FM), newspapers, cyberspace and in conversations as the
“Say It” initiative by the Lien Foundation gets underway.
3. “Death is a stark reminder that we should not put important things
off. Too often, we tend to postpone that expression of gratitude,
apologies, forgiveness and love,” says Mr Lee Poh Wah, CEO, Lien
Foundation “The four simple phrases have the power to unlock,
mend and transform relationships, even under the most difficult
circumstances. It can prevent lifelong regrets, unresolved guilt or
prolonged grief. Such expressions, whether in words or deeds, can
be a profound gift to the dying and a blessing for those left behind.”
1

Dr Ira Byock, “The Four Things that Matter Most – A Book About Living”, 2004,
Free Press.

1

4. By encouraging such expression, the “Say It” initiative hopes to
bring people closer – especially the seriously or terminally ill, and
their loved ones - so that they can live and leave with as little
unfinished business or little regrets as possible. “Say It” is part of
the Lien Foundation’s Life Before Death campaign that aims to
break the taboo of death and improve care for the dying.
5. To kick off the initiative, Lien Foundation and Noel Gifts have
teamed up to present a special arrangement of flowers, windmill
and a plush bear to hospice patients in Assisi Hospice, St Joseph’s
Home and Singapore Cancer Society.
6. “Sickness, ageing and death – these are topics most people find
difficult to grapple with,” says Noel’s Managing Director, Mr Alfred
Wong. “So it is gratifying that the Lien Foundation is working hard
to bring awareness about living well so that people can also leave
well,”

7. At the heart of Noel is our mission to bring people closer. This
initiative resounds with our intent, and we are glad to be part of
this compassionate and meaningful approach to dealing with such a
sensitive but important subject,” Mr Wong says. Hence, Noel’s
contribution of colourful windmills, plush bears and delivery cost for
the “Say It” initiative is putting what it says into action.
8. In addition, Noel has created four special ‘Say It’ bouquets to
encourage such expression. The bouquets (normal price $80) are
available at a special price of $50 (including delivery). Each
bouquet has been carefully selected to represent their respective
expression: “Thank You”, “I’m Sorry”, “I forgive you” and “I Love
You”.
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Show your heartfelt appreciation and
gratitude … for small favors and lifesavers.
Pink roses delicately express the timeless
message of thanks.

Purple hyacinths say “I’m sorry, please
forgive me”, expressing difficult words
beautifully

Flowers that reach out and restore a
broken relationship, with white tulips
sharing unspoken words of forgiveness

“I love you”… an enduring message
conveyed by the classic red rose, touching
the hearts of cherished ones.

9. Sister Geraldine Tan, administrator of St Joseph’s Home concludes,
“At the end of life, love and relationships are the most treasured
possessions. I hope this initiative can spur even the most reticent
amongst us to act upon it - be it writing a note, dedicating a song
on radio, or just giving a hug. For even as the candle of life dims,
the legacy of love and memories of transformed relationships will
remain always.”
~~OoO~~
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About Lien Foundation www.lienfoundation.org
The Lien Foundation was founded by Dr. Lien Ying Chow, an eminent business
leader, banker and hotelier. His influence extended beyond the private sector and
Singapore, as a community leader, diplomat and philanthropist.
Today the Lien Foundation continues Dr Lien Ying Chow’s legacy of good work in
helping the needy and deprived in our society. The Foundation drives institutional
capacity building to address crucial community needs, and empowers individuals to
reach their full potential. It is pioneering new ground for organized philanthropy in
Singapore by convening strategic partnerships and catalyzing action on social and
environmental challenges.
Besides championing excellence in eldercare, the Foundation also seeks to enhance
educational opportunities for the disadvantaged and the development of nascent
fields of studies; and promoting environmental sustainability in water and
sanitation.
The Foundation has long championed improved care for the dying. In 2006, it
launched the first scholarships and fellowships in palliative care for doctors and
nurses. It also created the inaugural “Life Before Death” campaign to increase
public awareness of hospice palliative care. In 2008, it started Asia’s first centre
for research and training in palliative care, The Lien Centre for Palliative Care.
About Noel Gifts International Ltd

www.noelgifts.com

Noel is an established gift specialist with a wide variety of up-to-date flowers and
gifting ideas for the stylish and discerning. Since 1976, Noel’s desire is to
constantly bring people closer through gifts for all seasons and reasons. Today,
Noel is franchised in Kuala Lumpur, Johor Bahru and Penang. In addition, it has a
select portfolio of investment properties. Listed on the SGX Mainboard since
November 2008 and before that, the Sesdaq since 1993.

About the Life Before Death campaign
www.lifebeforedeath.sg
First launched in 2006, the Life Before Death campaign was conceived and
spearheaded by the Lien Foundation. It seeks to dispel the taboo of death and to
raise awareness about hospice palliative care in Singapore.
The campaign in 2008/09 aims to spark ‘die-logues’ on death and dying well by
opening up meaningful conversations on this topic through documentaries,
advertisements, radio shows, a dedicated website and a first-ever street poll on
death attitudes in Singapore. Included in this initiative are specially created
‘Legacy Albums’ that celebrate the lives of those with terminal or serious illnesses,
a booklet for caregivers based on a true account and a drive to encourage
expressions of love, forgiveness and thanks especially for those facing the end of
life.
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